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1.  Connected Objects have been widespreading since 2014, building a real network, based 
on trackers and data connection : the Internet Of Things. After watching a while this 
phenomenom driven by both start-ups and large Digital companies, the actors of Health 
Insurance are clearly trying to penetrate this market that allows to :  
 Bring value to the policy-holder even in the absence of medical care consumption   
 Nudge behaviors for large groups of persons 

 

2.  The profusion of available objects, the lack of an appropriate market solution, the low 
quality of the commitent of users and risks around the security and the nature of the 
personals data  require to penetrate gradually to found a trust relationship with the 
policy-holder  
 classification in medical device, even if it carries high constraints of security while restricting the 

distribution, however makes it possible to ensure a quality of care and a contribution of value 
recognized by the patient. 

3. Périclès Group assists its clients from their strategic thinkin around Connected Objects on how to 
integrate them into their current offer in Health insurance trough use cases : 
  Introduce new services into mobile applications 
  Preliminary discussions to set up partnershisps 
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Introduce connected objects and associated services 
Context of our missions 



Our approach I Understand your clients’ expectation to build offer 
Introduce connected objects and associated services 
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Analyze customer 
expectation + evaluate your 

existing Digital Maturity 

Overview innovative actors 
& solutions in France and 

abroad 

Identify technologies & 
solutions with associated 

business model/partnership 

MVP : quickly launch and 
enrich product with 
customers feedback 
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SET UP MOBILE APPLICATION 

 Client : Mutual Insurance 
 Duration : 3 months 
 Results : Priorisation of the 

features and set up coaching 
services for the form proposed by 
OC 

RESHAPING OF THE SPACE 
CUSTOMERS 

 Client : Insurer 
 Duration : 2 months 
 Results : feed Internet 

Management in the 
design of its new client 
space and design of the 
features of consultation 

AJOUT D’UN PRESTATAIRE DE 
SERVICE OPTIQUE EN LIGNE 

 Client : Mutual Insurance 
 Duration : 1 month 
 Results : Intégration dans les 

tableaux de garantie et les espaces 
clients d’une alternative au réseau 
d’opticiens physiques 
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Introduce connected objects and associated services 
Some credentials and feedbacks from Health insurers 

 « Strong knowledge on state-of-the-art » : through our market studies and active watch on digital and 
technology innovations, we identify good practices and best-in-class candidates for partnership in order to 
build an orginal offer that matches customers’ expectations and your own strategy. L’Argus de l’assurance 
called us to write opinion papers and training in 2015 and 2016. 
 

 « Taylored » : we will adapt our level of support with the right team to bring you expertize and experience 
coming from major insurers, according to your own maturity. 
 

 Our « club Partenaires SANTE » gathers actors from various sizes and activities and allows us to collect 
additional experiences from the field, test our concepts’ validity and check our recommendations’ feasability 


